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PERMBLEDHJE

Sjellja e konsumatoréve ngelet té jeté faktor kyc qé ndikon gé humbjet ushgimore té jené né sasi
té médha. Dukuri kjo gé paté njé hov té madh né 5 vitet e fundit globalisht, me ndikim negativé né
shogéri. Prandaj, fokus kryesor i kétij punimi éshté té kuptuarit e réndésisé sé planifikimit té listés
sé blerjeve né reduktimin e mbetjeve ushgimore. Lista e blerjeve paraget njé moderues té sjelljes
sé konsumatoréve, gé shpeshheré éshté parandalues i blerjeve impulsive e té panevojshme. Pér
kété, té kuptuarit nése planifikimi i listés ndikon né krijimin mbetjeve dhe humbjeve ushgimore

éshté mjaft e réndésishme.

Pérmes metodés sé anketimit jané paraqitur rezultatet e 337 mostra pérfagésuese té
familjeve né shogériné kosovare. Rezultatet paraprake dhe té tanishme tregojné se kontrolli i
perceptuar i sjelljes dhe rutinat gé lidhen me blerjet dhe ripérdorimin e mbetjeve jané nxitésit
kryesor té mbetjeve ushgimore, ndérsa rutinat e planifikimit kontribuojné né ményreé indirekte. Pér
mé tepér rezultatet e kétij studimi kané treguar se sa popullsia kosovare e planifikon dhe sa i
pérmbahet listés sé blerjeve pérpara se té béjné blerjet ushgimore. Té gjitha kéto rezultate jané

fituar pérmes pérpunimit té té dhénave me programin statistikor SPSS.

Duke u bazuar né kéto rezultate, vlerésohet se planifikimi 1 list€s béhet ‘Gjithmoné’
(45.5%) megjithaté, ndodhé qé vetém ‘Ndonjéheré’ (44.8%) t’i pérmbahen listés sé planifikuar
paraprakisht. Por, ata theksuan gé kané vérejtur gé kur ata planifikuan se c¢faré té blejné, kjo u
ndihmoi gé té kené pak ose fare humbje ushgimore, duke e shogéruar me blerjen e vetém
gj€sendeve q€ atyre né t& vérteté 1’u nevojiten (90.2%). Megjithaté, kur tentohet qé t€ planifikohet
paraprakisht lista e blerjeve, té anketuarit theksuan se pérballen me mungesé té kohés (40.4%). Né
reduktimin e mbetjeve ushgimore kur planifikojmé listén e blerjeve, njé pérgindje e madhe

(85.8%) jané pérgjigjur se po, planifikimi dukshém ndikon né reduktim.

Rezultatet mbi lidhshmériné mes variablave u realizuan pérmes testit Chi- square. Kéto
rezultate treguan se ekziston njé ndikim mes faktoréve socio- demografik me ndryshoret
pércaktuese. N& rastin nése konsumatorét i’u pérmbahen listés sé planifikuar, kjo ka pasur ndikim
me faktorét socio- demografik si: rajoni (p= 0.024), niveli i arsimit (p= 0.004). Ndérkaq nése si

formé prirése né reduktimin e mbetjeve ushgimore do té ndikonte planifikimi i listés, faktorét
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socio- demografik si: rajoni (p= 0.033), niveli i arsimit (p= 0.032) dhe profesioni (p= 0.024).
vepruan me ndikim té ndérsjellé. Duke u bazuar né rezultatet e fituara nga ky hulumtim mund té
konsiderojmé ndikimin gé kéta faktoré kané né ndryshoret tona pércaktues, si formé vepruese né
reduktimin e mbetjeve ushgimore.
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SUMMARY

Consumer behavior remains a key factor influencing food losses to be large. This phenomenon
that saw a big boom in the last 5 years globally, with negative impact on society. Therefore, the
main focus of this paper is to understand the importance of shopping list planning in reducing food
waste. The shopping list is a moderator of consumer behavior, often preventing impulsive and
unnecessary purchases. Therefore, understanding whether menu planning affects the creation of

waste and food waste is quite important.

Through the survey method, the results of 337 representative samples of families in
Kosovar society are presented. Preliminary and current results indicate that perceived behavioral
control and routines related to purchases and reuse of waste are the main drivers of food waste,
while planning routines contribute indirectly. Furthermore, the results of this study have shown
how much the Kosovar population plans and adheres to the shopping list before making grocery
purchases. All these results were obtained through data processing with the SPSS statistical
program. Based on these results, it is estimated that list planning is done 'Always' (45.5%),
however, it happens that only 'Sometimes' (44.8%) stick to the pre-planned list. But, they pointed
out that they noticed that when they planned what to buy, it helped them to have little or no food
waste, associating with buying only the things that they actually need (90.2%). However, when
trying to plan the shopping list in advance, respondents pointed out that they face a lack of time
(40.4%). In reducing food waste when planning the shopping list, a large percentage (85.8%)
answered that yes, planning clearly affects the reduction.

The results on the correlation between the variables were realized through the Chi-square
test. These results showed that there is an influence between the socio-demographic factors and
the determining variables. In the case if consumers adhere to the planned list, this has had an impact
with socio-demographic factors such as: region (p=0.024), education level (p=0.004). Meanwhile,
if as a form of tendency in the reduction of food waste would influence the planning of the list, the
socio-demographic factors such as: the region (p= 0.033), the level of education (p= 0.032) and
the profession (p= 0.024) acted with mutual influence. Based on the results obtained from this
research, we can consider the impact that these factors have on our determining variables, as a

form of action in reducing food waste.
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