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Abstrakti

Qéllimi kryesor i kétij studimi éshté té analizojé ndikimin e etiketimit dhe faktoréve té tjeré né
vendimin e konsumatoréve né blerjen e mishit dhe té produkteve té tij né Rrafshin e Kosovés.Né
hulumtim i kam pérfshiré dy produkte,mishin e pulés dhe sallamat.

Pér realizimin e kétij punimi éshté pérdorur njé kombinim i burimeve primare dhe sekondare,ku
mjeti kryesor gé éshté pérdorur pér marrjen e té dhénave primare ka gené pyetésori i pérpiluar
dhe i dizajnuar specifikisht pér t’iu pérgjigjur objektivit kryesor t& kétij punimi. Hulumtimi u
zhvillua né Rrafshin e Kosovés, mostra e pérzgjedhjes sé pjesmarrésve ishte e rastésishme, ku
pérmes intervistimit té drejtpérdrejté me ané té pyetésorit té strukturuar jané grumbulluar té
dhénat e Kkétij punimi.Né grupin e té dhénave sekondare jané pérfshiré té dhénat gé jané
grumbulluar nga literatura profesionale relevante me studimin , publikimet e profesoréve

universitar, nga publikime té autoréve vendoré dhe té huaj dhe té dhénave tjera nga interneti etj.

Madhésia e mostrés pérbéhej nga 330 té anketuar (respodenté). Kéto té dhéna mé pastaj jané
regjistruar dhe pérpunuar pérmes programeve Excel dhe SPSS. Eshté pérdorur analiza
deskriptive Crosstab dhe analiza empirike Chi Square test. Poashtu kam pérdorur analizén Probit

Logit Regression si dhe analizén Multiple Responses.

Rezultatet e studimit tregojné se etiketimi ndikon né vendimin e konsumatoréve né blerjen e
mishit té pulés dhe sallamave, konsumatorét i kushtojné réndési etiketave dhe i lexojné ato para
se té blejné mishin e pulés dhe sallamat ku réndési mé té madhe ju kushtojné elementeve

pérbérése té etiketave si origjinés sé prodhimit dhe datés sé skadimit té kétyre produkteve.Vlené



té ceket gé femrat kané mé shumé njohuri pér etiketat sesa meshkujt. Poashtu faktoré té tjeré gé
ndikojné né vendimin e konsumatoréve éshté vendi i blerjes ku konsumatorét e blejné mé shumé
mishin e pulés né markete sesa né vende té tjera pastaj faktoré té tjeré qé ndikojné gjithashtu jané
edhe cilésia, siguria,cmimi i kétyre produkteve. Sa i pérket origjinés sé produkteve ata

konsumojné sallama té importuara dhe mish té pulés vendore.
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Abstract

The main reason of this study is to analyze the impact of labeling the other factors in the
Customers decision for purchasing of meat and other product in all the territory of Kosovo. In
my research | have included two Products, the chicken meat and salami

For the realization of this work it was used the combination of primary and secondary resources,
where the main tool that was used in getting the data of the primary objective was the
Questionnaire which is compiled and designed specifically for answering the main objective of
this Work. The research was held in the territory of Kosovo, the sample of choosing the
participants was a coincidence, where during the direct interview through the structured
questionnaire were the data of this Work gathered. In the second group of data gathering was
included the data that was gathered from professional literature that is relevant with the study,
the publishing of University Professors, from publishes of local Authors and the Foreign Authors

and other data from the Internet etc.

The size of the sample consists from 330 respondents. These data later are registered and
processed by the programs Excel and SPSS. It was used the descriptive analysis Crosstab and the
empiric analysis Chi Square test. Also | have used the Probit Logit Regression analysis and the

Multiple Responses analysis.

The results of the study have shown that the labeling affects in the decision of customers for

purchasing of chicken meat and salami where they pay more attention to the ingredients of the



labels like the origin of the production and due date of this products. It should be mentioned that
Women have more knowledge for labels than Men. Also other factors which affect in the
decision of the customers is the Place of Purchase where Customers purchases the chicken meat
more than other Places, then other factors that affect are also the quality, security and the price of

these products. As for the origin of the Products they consume imported salami and local chicken

meat.
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