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N¢ bazé t€ rregullores pér studime master t€ Universitetit té Prishtinés Nr. 1/334, daté

31.05.2023, Neni 12, pika 3 e késaj rregulloreje, ju njoftojmé se :
Ekzemplari (drafti ) i temés s€ masterit i punuar nga kandidati/ja BSc. Ardita Saraqini, me titull:

“Analiza e preferencave dhe vlerésimit t€ konsumatoréve pér atribute t€ ndryshme

té mjaltit, propolisit dhe quméshtit t€ bletés” ndodhet né diskutim publik 7 dité nga

data 12/07/2024 deri me daté 19/07/2024.

Njékohésisht né diskutim publik ndodhet edhe raporti 1 vlerésimit t& doréshkrimit nga komisioni

né€ pérbérje:

1. Prof. Asoc Dr. Arbenita Hasani, mentore,
2. Prof. Asoc. Dr. Rreze Gecaj, anétar,

3. Prof. Ass. Dr. Mentor Thagi, anétar

Ekzemplarin e draftit t€ temés dhe raportin e vlerésimit t€ doréshkrimit nga komisioni mund ta
kérkoni te udhéheqési shkencor i temés Prof. Arbenita Hasani, pérmes e-mail adresés
arbenita.hasani@uni-pr.edu.

Pér té pasur nj€ informacion paraprak mé poshté e gjeni njé pérmbledhje t& shkurté

pérmes abstraktit t€ temés.

(Cdo sugjerim i juaji mund té€ jeté njé€ pasurim i punés toné!
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ABSTRAKTI

Rritja e ndérgjegjésimit pér mirégenien toné fizike dhe mendore, vecanérisht né periudhén e
pandemisé, ka cuar né njé interesim gjithnjé e mé té madh té konsumatoréve pér produkte natyrore,
pérfshiré mjaltin, propolisin dhe quméshtin e bletés. Né kété kontekst, kemi kryer njé hulumtim
me géllim té rritjes sé njohurive dhe té informacionit lidhur me cilésing, pérbérjen kimike, efektet
shéndetésore dhe pérdorimin e kétyre produkteve.

Synimi kryesor ishte identifikimi i preferencave té konsumatoréve dhe faktoréve gé i ndikojné ata
né zgjedhjen e kétyre produkteve, si dhe promovimi i tyre si pjesé e njé stili jetésor té shéndetshém.
Pér té arritur kété, u shpérnda njé pyetsor online né Google Form nga janari deri né mars 2024, né
té cilin morén pjesé 502 konsumatoré té pérfagésuar nga njé spektér i gjeré demografik.

Té dhénat e anketés u analizuan duke pérdorur paketén statistikore SPSS pér té kryer lloje té
ndryshme té analizave statistikore, duke pérfshiré Korrelacionin Pearson, ANOVA One Way,
Independent Sample T-test dhe llogaritje té tjera té ngjashme pér té siguruar rezultate sa mé té
sakta. Rezultatet e hulumtimit treguan se konsumatorét preferojné produktet natyrore si mjalti,
propolisi dhe qumeéshti i bletés pér pérfitimet shéndetésore dhe alternativat e tyre té shéndetshme
pér ushgimin dhe kujdesin e trupit. Pérvec késaj, ata preferojné blerjet drejtpérdrejt nga prodhuesit
lokal pér siguriné dhe autenticitetin e produkteve. Familjet me numér mé té madh anétarésh jané
mé té interesuara pér té paguar pér produkte natyrore. Mosha dhe arsimi ndikojné né preferencat
e konsumatoréve, ndérsa dallimet mes zonave urbane dhe rurale jané té pakta. Njohuria pér
pérfitimet shéndetésore dhe té ardhurat e familjes kané gjithashtu njé ndikim té réndésishém né
preferencat e konsumatoréve.

Rezultatet e hulumtimit ofrojné informacion té réndésishém pér tregun dhe mund té ndihmojné né

pérmirésimin e produktit dhe strategjive té marketingut.

Fjalét kyce: mjalti, propolisi, quméshti i bletés, shéndeti, preferencat e konsumatoréve
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ABSTRACT

The growing awareness of our physical and mental well-being, especially during the pandemic,
has led to an increasing interest among consumers in natural products, including honey, propolis,
and bee milk. In this context, we conducted a study aimed at enhancing knowledge and information
regarding the quality, chemical composition, health effects, and use of these products.

The main objective was to identify consumer preferences and the factors influencing their choice
of these products, as well as promoting them as part of a healthy lifestyle. To achieve this, an
online questionnaire was distributed via Google Form from January to March 2024, with the
participation of 502 consumers representing a wide demographic spectrum.

The survey data were analyzed using the SPSS statistical package to perform various types of
statistical analyses, including Pearson Correlation, ANOVA One Way, Independent Sample T-
test, and similar computations to ensure the most accurate results. The research findings showed
that consumers prefer natural products such as honey, propolis, and bee milk for their health
benefits and healthy alternatives for nutrition and body care. Furthermore, they prefer direct
purchases from local producers for the safety and authenticity of the products. Families with a
larger number of members are more interested in paying for natural products. Age and education
influence consumer preferences, while differences between urban and rural areas are minimal.
Knowledge of health benefits and family income also has a significant impact on consumer
preferences.

The research results provide valuable information for the market and can help improve product

and marketing strategies.
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