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Abstrakt
Bujgésia mbetet njé nga sektorét mé té réndésishém ekonomiké té Kosovés, me njé potencial té

madh pér zhvillim, pavarésisht sfidave ekzistuese. Ky studim pérgendrohet né sektorin e
quméshtit, konkretisht djathin e bardhé, i cili ka pésuar goditje té réndésishme pas luftés, por
mbetet jetik pér ekonominé bujgésore. Ndérhyrjet e geverisé, pérfshiré subvencionet pér cilésiné
e quméshtit dhe nxitjet pér rritjen e fermave, kané gené té dobishme, megjithaté, sektori pérballet

ende me véshtirési si konkurrenca e ulét dhe prodhimi i pamjaftueshém.

Ky hulumtim ka pasur pér géllim té vlerésojé se a kané ndikim faktorét socio ekonomik né
konsumin e djathit té bardhé, dhe nése po cilét jané kéta faktoré. Hulumtimi éshté realizuar
népérmjet pytésoréve té mbledhur nga intervistimi i 300 respodentéve né regjionin e Prishtinés, ku
mé pas té dhénat nga pytésorét jané pérpunuar dhe analizuar né Excel dhe program statistikor SPSS
(Statistical Package for the Social Science).

Rezultatet e arritura pérmes pérpunimit t¢ dhénave né Excel dhe SPSS jané analizuar dhe né

ményreé té detajuar ka vijuar edhe komentimi i rezultateve né formé raporti té shkruar.

Me ané té gjetjeve té realizuara me ané té kétij studimi, vijmé né pérfundim se faktorét socio-
ekonomiké kané ndikim té réndésishém né konsumin e djathit té bardhé. Faktoré té tillé si komuna,
origjina e djathit, faktorét pércaktues té cilésisé sé djathit, dhe shpenzimet mesatare mujore pér
djathé jané ndér faktorét socio-ekonomiké me ndikim mé té madh né zgjedhjet e konsumatoréve.

Né kété studim, éshté evidentuar se 91.7% e personave kané zgjedhur djathin me origjiné vendore,
ndérsa 8.3% e konsumatoréve kané preferuar djathin e importuar. Kjo tregon njé preferencé té
theksuar pér prodhimet vendore, ¢cka mund té lidhet me faktoré si ¢mimi, disponueshméria dhe

besimi tek cilésia e produkteve vendore.

Gjithashtu, njé pjesé e madhe e konsumatoréve kané treguar se pajtohen pjesérisht me ¢mimet
aktuale té djathit né treg. Sidoqofté, 59.87% e té anketuarve jané té kénaqur me plotésimin e

kérkesave né treg, duke sugjeruar njé balancé mes kérkesés dhe ofertés pér kété produkt.

Fjalét kyce: Bujgésia, sektori i quméshtit, faktorét socio-ekonomik, SPSS



Abstract
Agriculture remains one of the most important economic sectors in Kosovo, with great potential

for development, despite the existing challenges. This study focuses on the dairy sector,
specifically white cheese, which suffered significant setbacks after the war but remains vital for
the agricultural economy. Government interventions, including subsidies for milk quality and
incentives for farm expansion, have been helpful; however, the sector still faces difficulties such

as low competition and insufficient production.

The aim of this research was to assess whether socio-economic factors have an impact on the
consumption of white cheese, and if so, which factors are these. The research was conducted
through questionnaires collected by interviewing 300 respondents in the Pristina region, and the
data from the questionnaires were processed and analyzed in Excel and the statistical program
SPSS (Statistical Package for the Social Sciences).

The results obtained through the data processing in Excel and SPSS were analyzed, and in detail,

the results were further commented on in the form of a written report.

Through the findings obtained in this study, we conclude that socio-economic factors have a
significant impact on the consumption of white cheese. Factors such as the municipality, the origin
of the cheese, quality-determining factors of the cheese, and the average monthly expenditures for

cheese are among the socio-economic factors with the greatest impact on consumers' choices.

This study revealed that 91.7% of people chose locally produced cheese, while 8.3% of consumers
preferred imported cheese. This shows a strong preference for local products, which may be linked

to factors such as price, availability, and trust in the quality of local products.

Additionally, a large part of the consumers indicated that they partially agree with the current
prices of cheese on the market. However, 59.87% of respondents are satisfied with the fulfillment

of market demands, suggesting a balance between supply and demand for this product.

Keywords: Agriculture, dairy sector, socio-economic factors, SPSS.



Evaluation of socio-economic factors in the consumption of "Eurolona™ white

cheese in the region of Pristina.
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